
Case Study: Launching Globally
for EcoEssence Skincare

 

 

 
 

Industry: Natural and Organic Skincare 
Objective: Launch in the USA, Canada, and UK markets while building a sustainable customer acquisition 
funnel. 

Meta Ads: 

 Focused on product benefits like “100% organic” and “cruelty-free.” 

 Retargeting campaigns targeting video viewers and website visitors. 

Seasonal campaigns with giftable skincare bundles for holidays. 

Results: 

o Reduced CPA by 30% within 3 months. 

o ROAS of 8.4x with significant brand recall growth. 




