
Case Study 1: New Heights
for Mithra and Co. 

Industry: Sustainable Jewelry 
Objective: Drive brand awareness, increase sales, and build a loyal customer base for their new 
sustainable jewelry line. 

Meta Ads: 

Goal: Drive traffic and conversions through targeted campaigns. 

 Strategy: 

o Ran dynamic product ads with lifestyle imagery showcasing jewelry in natural settings. 

o Targeted eco-conscious women aged 25–45, using lookalike audiences based on website 
visitors. 

o Seasonal campaigns for Valentine’s Day and Mother’s Day with limited - time offers. 

 Results: 

o Achieved a 5x ROAS. 

o Decreased CPA by 20% within the first 2 months. 

o Sold out 70% of the new collection in the first quarter. 

Google Ads: 

 Goal: Capture high- intent shoppers. 

 Strategy: 

o Ran Smart Shopping campaigns with optimized product feeds. 

o Focused on long- tail keywords like "eco - friendly gold necklaces." 

o Used branded search campaigns to capture returning customers. 



 

Results: 

o Generated $15000 in revenue in the first 3 months with a 5x ROAS. 

o CTR improved to 4.5% . 

TikTok Ads: 

 Goal: Increase awareness among Gen Z and millennials. 

 Strategy: 

o Collaborated with micro - influencers to create UGC- style videos showing unboxing and 
styling. 

o Launched “How It’s Made” videos showcasing the sustainable production process. 



o Created fun challenges using branded hashtags like #MithraEcoJewels. 

 Results: 

o Achieved 1.5M+ views on branded hashtag content. 

o Drove a 12% increase in website traffic from TikTok campaigns. 

Email Marketing: 

 Goal: Nurture leads and boost repeat purchases. 

 Strategy: 

o Designed a welcome series offering 10% off the first purchase. 

o Monthly newsletters highlighting sustainability stories and new arrivals. 

o Abandoned cart emails with urgency-focused messaging ("Only 3 left in stock!"). 

 Results: 

o 32% open rate on promotional emails. 

o Recovered $5,000 in revenue through abandoned cart sequences. 
 

 



 


